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ART

Lauren Wager’s fourth book, Nature’s Living Color
Palettes, celebrates the vibrant colour palettes of nature’s

most captivating creatures.

Lauren Wager is a designer, curator, and colour specialist
based in Columbus, Ohio. She works on consulting projects
creating palettes and mood boards for brands and products.
Wager co-owns Georgie Home, a company that designs home
textiles, and founded Hue Collective, an online resource for
artists and designers. She is the author of the international
bestsellers Hue Collective’s Palette Perfect and Palette
Perfect, Vol. 2, translated into several languages. She has
also collaborated on social media with Pantone, Marine Layer,
Everlane, Le Bon Shoppe, Richer Poorer, and Crow Works.

Related titles:
Palette Palette Perfect Fashion
Perfect Vol. 2 Palettes

The Palette Perfect Guides
NATURE’S LIVING COLOR PALETTES
Birds, Insects & Sea Creatures
Lauren Wager

ISBN: 978-84-1065-086-2

15.00x21.00 cm | 5 %” x 8 ¥4~

264 pages | lllustrated throughout in colour
English text | Paperback

June 2026

Distribution: Worldwide

£19.99 | $29.95 | €25.00

This visually stunning book explores the rich and diverse
colour combinations found in animals, featuring detailed
profiles, colour breakdowns, and inspiring mood boards

Nature’s Living Color Palettes is the fourth book by renowned
colour expert Lauren Wager, offering a vibrant exploration of
nature’s boundless colour palettes. This stunning collection
showecases a diverse array of animals —ranging from insects and
birds to sea creatures— each featured with a carefully curated
colour profile. The book provides detailed breakdowns of their
unique colour combinations, complete with colour wheels

and practical CMYK and RGB values, making it an invaluable
resource for designers, artists, and colour enthusiasts alike.

In addition to vivid animal portraits, Nature’s Living Color
Palettes includes mood boards inspired by the colours found in
nature, drawing connections between the creatures’ palettes
and the worlds of art, design, fashion, and photography.
Whether you're seeking inspiration for creative projects or
simply captivated by the beauty of the natural world, this book
immerses you in the extraordinary hues that populate our
planet’s living beings.

An essential tool for anyone who admires the power of colour
and the wonders of nature, Nature’s Living Color Palettes invites
readers to explore the dynamic relationship between the natural
world and creative expression.

See page 48

Spring / Summer 2026 3



ART

4 HOAKI

ART

A vibrant showcase of contemporary botanical
art, celebrating nature’s beauty through
the eyes of artists from around the world.

Ana de lzaguirre is a linguist, editor, and writer. After
graduating in philology, she completed studies in publishing,
graphic design, and photography. She has worked in the
book industry for over a decade. She currently specializes in
illustrated books on art, design, and visual culture.

Related title:

New Fashion Illustration

50 Essential Contemporary
Artists

See page 46

NEW BOTANICAL ART
200+ Essential Works from Around the World
Ana de lzaguirre

ISBN: 978-84-1065-085-5
19.00x25.00cm | 7%” x9%”

240 pages | lllustrated throughout in colour
English text | Hardback

August 2026

Distribution: Worldwide

£28.00 | $39.95 | €35.00

A vibrant anthology of contemporary botanical art,
showcasing over forty artists through illustrations, paintings
and prints where nature meets artistic expression on an
inspiring visual journey.

This beautiful anthology brings together the work of more

than forty contemporary artists of different nationalities

and generations, each offering a unique interpretation of the
botanical world. Organised in chapters dedicated to individual
artists, the book showcases a curated selection of illustrations,
paintings, silkscreens, lithographs, and engravings. Each
chapter includes a brief overview of the artist’s career and
practice, highlighting their stylistic approach, recurring themes,
techniques, and influences. This diverse collection spans a

wide range of styles—from detailed realism to expressive
abstraction— reflecting the many ways plants, flowers, and
botanical forms continue to inspire visual artists today. The
result is a vibrant survey of contemporary botanical art,

where scientific precision meets poetic imagination. Both a
celebration of nature and a reflection on its enduring presence
in contemporary art, this book offers an inspiring visual journey
for illustrators, designers, art lovers, and anyone drawn to the
beauty of the natural world.
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A meditative and playful journey of colour and
creativity, inviting you to add your own lines to

expressive, ready-painted pages.

Elena Mompé is a Spanish illustrator based in Barcelona.
Born in Zaragoza in 1991, she studied graphic design and
illustration and developed a signature painterly style that
blends sensitivity with a thoughtful exploration of colour and
form. Influenced by nature and the quiet moments of everyday
life, her work offers a contemplative perspective on the world.
This is her first reverse colouring book.

Related title:

Reverse Colouring Book
Drawing Nature with
Inverse Colouring

See page 41

Reverse Colouring Journeys
BOTANICAL INSPIRATION IN REVERSE
Mindful expression through drawing,
doodling and beyond

Elena Mompé

ISBN: 978-84-1065-096-1
20.00x26.00cm | 7 7%” x 10 %”

80 pages | lllustrated throughout in colour
English text | Paperback

July 2026

Distribution: Worldwide

£12.99 | $14.95 | €12.95

Step into the expressive world of artist Elena Mompo with this
stunning reverse colouring book, where bold brushstrokes and
radiant florals invite your creativity to bloom.

Unlike traditional colouring books, these pages come alive with
vibrant watercolours — rich in movement, emotion, and colour.
You're invited to respond in your own way: add lines, trace
shapes, sketch patterns, or weave in delicate details of your own.
Each spread encourages you to linger, to draw petals, play with
abstract forms, or layer new textures over Elena’s expressive
artwork. With no rules and endless possibilities, this is art as
meditation, play, and mindful expression — a gentle practice in
presence, creativity, and connection with yourself.

The pages are made for you to draw and create right on top of the
artwork, welcoming pens, pencils, and fine markers alike. Perfect
for artists of all levels, it offers a fresh, intuitive way to connect
with colour, form, and your own imagination.

Spring / Summer 2026 /
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A calming watercolour journey that brings
the magic of the forest and its creatures to life.

A French and Latin teacher based in Normandy (France),
Anne-Claire Duval-Dumas did not initially set out to become
a watercolour artist, but she was drawn to the creative
possibilities of working with colour and texture. Over the past
two years, this hobby has grown into a true passion, and she
has found great success on Instagram, where a wide audience
appreciates her clear, accessible and highly educational
explanations, and she is the author of four books.

Related title:
Wildflower

Watercolour
See page 41

WOODLAND WATERCOLOUR
Step-by-Step Painting Techniques
for Trees, Forests and Nature
Anne-Claire Duval-Dumas

ISBN: 978-84-1065-090-9
19.00x23.00cm | 7%2” x 9 '/16”

144 pages | lllustrated throughout in colour
English text | Paperback

August 2026

Distribution: Worldwide

£15.99 | $19.99 | €19.99

Discover the peaceful joy of painting woodland scenes,
where trees, wildlife, and nature’s quiet details come to life
in watercolour.

Begin by exploring essential materials and foundational
techniques, then dive into step-by-step tutorials that guide you
through painting oaks, fir trees, mushrooms, wildflowers, birds,
squirrels, and even tiny snails. Immerse yourself in the heart of
the forest and explore its hidden wonders!

Inspired by Anne-Claire Duval-Dumas’ delicate watercolour
style, this book encourages you to let your creativity guide

you as you create forest landscapes, tree-filled compositions,
and charming scenes where flora and fauna live in harmony.
Whether you're new to watercolour or looking to deepen your
practice, this workbook offers a gentle, joyful way to connect
with nature through art.

Related title:
Flowers
and Leaves

Watercolour Pad
See page 11
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A calming watercolour pad that guides
vou step by step to paint delicate florals

with ease and confidence.

A French and Latin teacher based in Normandy (France),
Anne-Claire Duval-Dumas did not initially set out to become
a watercolour artist, but she was drawn to the creative
possibilities of working with colour and texture. Over the past
two years, this hobby has grown into a true passion, and she
has found great success on Instagram, where a wide audience
appreciates her clear, accessible and highly educational
explanations, and she is the author of four books.

Related title:
Woodland

Watercolour
See page 9

Beginners’ Watercolour Workbooks
FLOWERS AND LEAVES WATERCOLOUR PAD
Learn and Practise with

21 Step-by-Step Painting Motifs

Anne-Claire Duval-Dumas

ISBN: 978-84-1065-092-3

21.560x28.00 cm | 8 %" x 11 %”

64 pages | lllustrated throughout in colour
English text | Paperback

July 2026

Distribution: Worldwide

£11.99 | $15.99 | €12.90

Learn to paint delicate floral compositions in watercolour,
step by step, with gentle guidance in a beautifully crafted art
pad of premium watercolour paper.

Whether you're new to watercolour or returning to it, this
creative workbook helps you overcome common fears and
frustrations. Through clear instructions, pre-drawn outlines, and
practice pages, you'll explore how to manage water flow, control
pigment concentration, and experiment with transparency and
contrast —all essential to successful watercolour painting.
With encouragement from artist Anne-Claire Duval-Dumas,
you'll paint roses, poppies, orchids, sweet peas, frangipani
flowers, foliage, and more, all while developing your brushwork
and finding your own rhythm. Even if you think, “I can’t draw”
or “I'll never get it right,” this book shows you otherwise.
Printed on high-quality watercolour paper, each sheet is easy to
remove so your finished artwork can be framed, gifted, or kept.
The pad format invites you to practice freely, explore creatively,
and enjoy the meditative pleasure of painting nature — one
brushstroke at a time.

Related title:
Wildflower

Watercolour
See page 41
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A creative and inspiring roadmap for turning doodles
and sketches into a fulfilling career as an illustrator.

Felix Scheinberger studied illustration at the FH fir
Gestaltung, Hamburg (University of Applied Sciences,
Hamburg, Germany). In the past ten years, he has illustrated
more than fifty books, worked for prestigious newspapers and
collected various prizes and awards. He has also taught in
Mainz, Hamburg, Miinster (Germany) and Jerusalem (Israel).
His previous publications have influenced design agencies
to rediscover hand-rendered drawing as well as pencil and
watercolours. Felix Scheinberger now lives in Berlin and is

a professor of illustration at the FH Miinster (University of
Applied Arts, Mlnster, Germany).

BECOMING AN ILLUSTRATOR
100 Ways to Draw a Bird and Turn Art into a Living
Felix Scheinberger

ISBN: 978-84-1065-089-3
17.00x24.00cm | 6 %7 x 9 ¥%2”

224 pages | lllustrated throughout in colour
English text | Hardback

May 2026

Distribution: Wordwide

£24.99 | $34.95 | €32.00

Turn your love of drawing into a creative career, gaining
practical tips, creative inspiration, and insight into the
everyday life of an illustrator.

What does it really mean to be an illustrator, and how do you
turn drawing into a way of life? This book is for anyone who's
ever dreamed in doodles, told stories with pictures, or wondered
what it takes to make a living as an illustrator. Part career guide,
part creative workbook, and part celebration of artistic oddballs,
it's packed with inspiration and practical advice.

Inside, discover 100 ways to draw a bird by over 120 illustrators,
each with unique styles and techniques — showing that there’s
no single right way to draw or be an illustrator. Beyond drawing,
the book covers real-world skills: finding your style, setting
prices, landing commissions, handling contracts, and building a
creative routine.

Whether you're in a home studio, café, or even at your kitchen
table, this book encourages you to grow, create, and maybe even
get paid for doing what you love, one feathered friend at a time.

Spring / Summer 2026 13
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Discover the hidden power of
negative space in logo design.

Ralph Kenke is an award-winning visual communication
designer, media artist, and lecturer at the University of
Newcastle, Australia. His work merges technology, art,

and information design, challenging traditional visual
communication practices. Exhibited internationally, including
Galerie Loire, Central de Disefio de Matadero, and Ars
Electronica, his projects have earned the National Portrait
Gallery’s Digital Portraiture Award, two AGDA Awards, a
MAPDA, and a New York Type Directors Club Award. He also
mentors students to success in national and international
design competitions.

Related title:

Decoding logos
See page 52

GRAPHIC DESIGN

DESIGNING LOGOS WITH NEGATIVE SPACE
The Power of Visual Metaphor to Design Logos
that Engage and Endure

Ralph Kenke

ISBN: 978-84-1065-087-9
14.80x21.00cm | 5% x 8 ¥4”
192 pages | lllustrated in B&W
English text | Paperback
June 2026

Distribution: Worldwide
£19.99 | $29.95 | €22.50

A fresh perspective on the art of logo design — revealing the
creative power of negative space.

This in-depth resource is essential for graphic design students
and professionals who want to create logos that are not only
visually striking but also conceptually rich and memorable.
Focusing on logotypes and monograms, the book explores how
negative space can amplify meaning, enhance recognition, and
add layers to visual storytelling. Drawing from principles like
Gestalt theory, cognitive disfluency, and visual ambiguity, it
introduces seven core design mechanisms that help transform
abstract ideas into compelling, enduring logos.

Rather than relying on decorative trends, the book champions
an approach rooted in clarity, creativity, and purposeful design.
It also embraces imperfection and asymmetry as tools for
emotional depth, drawing inspiration from Karl Rosenkranz'’s
Aesthetics of Ugliness.

For those seeking to challenge conventions and push the
boundaries of logo design, this is a comprehensive exploration of
how to create logos that truly engage, reveal, and endure.

Spring / Summer 2026 15



FASHION FASHION

An updated edition now enriched
with nine real-size patterns in ten sizes,
for even greater versatility.

NOW WITH
PATTERNS INCLUDED

' FASHION PATTERNMAKING TECHNIQUES
FOR CHILDREN’S CLOTHING
Dresses, Shirts, Bodysuits, Trousers,
Shorts, Jackets and Coats
Antonio Donnanno

ISBN: 978-84-1065-099-2
21.00x29.70cm | 8 % x 11 %~

232 pages | lllustrated throughout in colour
English text | Paperback

June 2026

Distribution: Worldwide

£29.95 | $45.00 | €35.00

An essential reference for mastering patternmaking for
children’s clothing.

Fashion Patternmaking Techniques for Children’s Clothing is
an essential reference for fashion students, designers, and
professionals who want to master the creation of garments for
children. Building on over fifteen years of teaching experience
and continuous refinement, this new edition includes nine
patterns in ten sizes to further expand its practical value. As

Antonio Donnanno began his career in his family’s tailoring in the other volumes of the series, the author presents a clear,

business. After majoring in history and philosophy, he focused precise, and easy-to-follow method that combines simplicity

on the teaching of costume history and patternmaking with professional depth, making the complex art

techniques. In 1982, he founded the renowned Euromode of patternmaking accessible to everyone.

School Italia in Bergamo, which soon expanded with new

international branches. He is the director of the school and

continues to teach there. Antonio Donnanno has written

dozens of books about fashion, and has his own consulting

firm, which focuses on patternmaking.

Related title:

Fashion Related title:
Patternmaking Patternmaking
Techniques for for Womenswear,
Menswear Vol. 3

See page 45 See page 44
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ALREADY ANNOUNCED
TITLES AND RECENTLY
PUBLISHED

GRAPHIC DESIGN

Insights into mastering grid systems in digital
design, offering web and Ul professionals expertise,
case studies, and techniques for creating clear,
structured, and user-friendly layouts.

Amy Guanghui Niu graduated from the Guangzhou Academy
of Fine Arts and is currently the editor-in-chief of Sandu
Publishing. She is a senior publisher with many years of
publishing experience. She leads the Sandu Publishing team to
plan and launch many publications with market influence, such
as Book Design, Redesigning Logos, RISO ART, Page Design,
and Playful Data.

Related title:

Design for Screen
See page 53

Design for Screen
GRIDS INDIGITAL LAYOUTS
Amy Guanghui Niu

ISBN: 978-84-1065-061-9
16.80x24.50cm | 6 ¥%5” x 9 %8~

200 pages | lllustrated throughout in colour
English text | Hardback

February 2026

Distribution: Wordwide except Asia

£24.99 | $35.00 | €29.95

A comprehensive guide to mastering grid systems aimed at
web design professionals, including case studies and expert
advice to enhance usability, readability, and visual appeal in
digital design.

Part of a comprehensive series on web and interface design, this
book is an essential resource for professionals seeking practical
guidance on how to use grids effectively in digital design. The
book covers key grid-related terms, the most used grid systems,
and their importance in creating structured, adaptable, and user-
friendly interfaces while introducing the four main grid systems
commonly used in web design. The book also includes case
studies and examples, sharing practical experience on how grids
can improve the organisation and readability of web pages and
applications. As a result, designers will learn to create visually
appealing, predictable interfaces with well-structured content
that enhances the user experience. This is a comprehensive, easy-
to-understand guide for web and UI designers, offering the tools
they need to create professional-grade, functional designs.

Spring / Summer 2026 19




GRAPHIC DESIGN

Exploring the intersection of graphic design and
exhibition curation, offering expert insights,
case studies, and the latest trends for creating
immersive and visually compelling spaces.

Wang Shaogqiang is a professor at the Guangzhou Academy of
Fine Arts (China), where he is dean of the design, visualisation
and animation department. He is a prolific editor, whose

titles focus on international design, architecture, branding,
communication, trends and culture, and the editor of Design
3602 magazine and Asia-Pacific Design. He has been invited
to lecture at numerous universities, design academies and
organisations, and he has also been a jury member for China’s
most prestigious design and illustration awards.

20 HOAKI

NEW EXHIBITION ART
Curated Spaces and Visual Design
Wang Shaogiang

ISBN: 978-84-1065-059-6
19.00x24.50cm | 7 %27 x 9 %”

272 pages | lllustrated throughout in colour
English text | Hardback

November 2025

Distribution: Worldwide

£20.99 | $49.95 | €39.95

An essential guide for graphic design students and
professionals that explores the role of design in creating
impactful exhibitions with case studies, expert interviews,
and insights on current trends.

This book is aimed at graphic design students and professionals
interested in exhibition design. In today’s evolving field,
exhibitions are interactive, immersive, and digital, allowing
visitors to engage on multiple sensory levels. This book examines
how modern technologies enable curators to craft multisensory
narratives that make art come alive. Through detailed chapters,
readers will learn the creative and technical processes behind
designing exhibitions, from concept to execution. The book
highlights key trends and technologies transforming the
industry and the vital role of graphic design in making complex
ideas accessible and engaging. It also looks at real-world projects,
featuring insights from curators, designers, and industry experts
who share their challenges and successes. Whether you're a
student or a professional, New Exhibition Art provides expert
advice, compelling case studies, and valuable lessons, making it a
must-have resource for anyone passionate about graphic design
and exhibition creation.

GRAPHIC DESIGN

An inspiring resource for designers, this book
explores how cafes, restaurants, and bakeries build
strong brands through strategic design, case studies,

and compelling visuals.

Wang Shaogiang is a professor at the Guangzhou Academy of
Fine Arts (China), where he is dean of the design, visualisation
and animation department. He is a prolific editor, whose

titles focus on international design, architecture, branding,
communication, trends and culture, and the editor of Design
3602 magazine and Asia-Pacific Design. He has been invited
to lecture at numerous universities, design academies and
organisations, and he has also been a jury member for China’s
most prestigious design and illustration awards.

TASTEFULLY BRANDED

A Guide to Branding & Design
in Restaurants and Eateries
Wang Shaogiang

ISBN: 978-84-1065-075-6
21.00x28.00cm |8 ¥%” x 11

240 pages | lllustrated throughout in colour
English text | Paperback

January 2026

Distribution: Worldwide

£29.99 | $49.95 | €35.00

An exploration of how cafes, restaurants, drink shops, and
bakeries use branding and graphic design to create unique
visual identities, with case studies and insights into effective
design strategies.

In today’s competitive food and beverage industry, a strong visual
identity is as crucial as great flavours. This book explores how
cafes, restaurants, drink shops, and bakeries use branding and
graphic design —logos, typography, colour palettes, and motifs—
to attract customers and create memorable experiences. Through
a curated selection of projects, it demonstrates how thoughtful
design choices shape an establishment’s atmosphere and identity.
Divided into four sections —Cafes, Restaurants, Drink Shops, and
Dessert Shops & Bakeries— this book showcases inspiring case
studies on crafting unique brand personalities. Whether you're

a designer, entrepreneur, or food professional, this visually rich
guide offers valuable insights on how strategic design enhances
customer engagement and drives business success. A must-have
resource for anyone passionate about branding in the food and
drink industry, it shows how design can create a distinctive,
appealing identity.

Spring / Summer 2026 21



GRAPHIC DESIGN

A reference work that comprehensively
analyses basic graphic design principles.

Chen Meihuan, PhD in Design, is the deputy director of the
Information Fusion Teaching and Research Center of the
School of Visual Arts and Design of Guangzhou Academy of
Fine Arts, and a young artistic talent of the National Art Fund.
Her works have won many awards and have been selected for
the 14th National Art Exhibition, Guangdong Art Exhibition,
Florence Biennale, and other exhibitions.

22 HOAKI

GRAPHIC DESIGN RULES
Hints and Tips to Improve your Designs
Chen Meihuan

ISBN: 978-84-1065-005-3
14.80x21.00cm | 5% x 8 %4~

280 pages | lllustrated throughout in colour
English text | Paperback

March 2026

Distribution: Worldwide except Asia
£27.00 | $35.00 | €29.95

9 “ 788 H 650053 “

410
The book includes 60 essential rules for creating unique
designs and ensuring a design message resonates with a
specific audience.

Graphic Design Rules presents 60 essential principles for creating
effective, visually engaging designs that connect with audiences.
Starting from the seven core foundations of design—colour,
layout, and typography—it explores how these elements ensure
balance and stability in visual communication. Organised into
three sections—colour, type & typography, and image & shape—
the book analyses how designers use these tools to express
mood, light, depth, and perspective across 40 featured projects.
Rich with examples and practical tips, it also highlights common
mistakes to avoid, helping readers develop distinctive, coherent
designs and communicate their message more powerfully.

GRAPHIC DESIGN

A visually rich guide that helps designers
master colour gradients to create impactful,
emotional and brand-defining work.

Amy Guanghui Niu graduated from the Guangzhou Academy
of Fine Arts and is currently the editor-in-chief of Sandu
Publishing. She is a senior publisher with many years of
publishing experience. She leads the Sandu Publishing team to
plan and launch many publications with market influence, such
as Book Design, Redesigning Logos, RISO ART, Page Design,
and Playful Data.

DESIGNING WITH COLOUR
The Use of Gradients in Graphic Design
Amy Guanghui Niu

ISBN: 978-84-1065-008-4 (EN)

ISBN: 978-84-1065-009-1 (FR)
19.00x25.00 cm | 7 %" x 9 7"

256 pages | lllustrated throughout in colour
English text | Paperback

March 2026

Distribution: Worldwide except Asia
£29.99 | $45.00 | €35.00

This graphic reference book about colour gradient usage
by bestselling author Amy Guanghui Niu will help design
students and professionals acquire the essential knowledge
needed to master the art of gradient design.

Gradient design, which uses gradual colour transitions to

create depth and evoke emotion, has long been a dynamic

force in visual communication. In this book, Amy Guanghui

Niu gathers essential knowledge and inspiration for mastering
colour blending, showing how effective transitions influence
perception, emotions, and brand identity. Aimed at both students
and professionals, it serves as a graphic reference on hue,
saturation, and value, guiding readers to harness the potential
of colour fusion in defining strong and recognisable visuals. It
also provides insight into colour wheel theory, helping designers
make informed choices on contrast, legibility, and symbolism.
Featuring interviews with leading studios and real-world
gradient projects, this book combines theory and practice as

an invaluable reference for creating expressive, emotionally
engaging design work.
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This book, written by an experienced
tattoo artist, explores 50 tattoo masters

from all over the world.

With more than 25 years of experience in the world of
tattooing, Santiago Lombardi runs a tattoo studio which

he has shared with other artists for a decade. An expertin
traditional Japanese and traditional American styles with
extensive experience in large-format tattoos, Santiago is also
a painter, illustrator, sculptor, and ceramicist.

Related title:

The Japanese Tattoo
See page 39

JAPANESE TATTOO ATLAS
50 Irezumi-Style Artists from around the World
Santiago Lombardi

ISBN: 978-84-1065-000-8

19.00 x 25.00 cm | 7 %" x 9 %”

320 pages | lllustrated throughout in colour
English text | Hardback

July 2025

Distribution: Worldwide

£29.99 | $39.95 | €35.00

9 “ 788 650008 H

410
A visually rich book about Japanese style tattooing, far-
reaching in terms of scope and depth, that offers readers
a comprehensive picture of the influence of traditional
Japanese tattoos on some of the best tattoo artists working
in the genre today.

Irezumi, or simply tattooing, has a long history in Japanese
culture. Arranged by continents, this book features a varied
and diverse selection of 45 top tattoo artists from around the
world, from ones whose creations are closely aligned with the
traditions and values of classical Japanese tattoos, to those who
take a more contemporary approach, using the Japanese style

as a stepping stone for expressing their own unique vision and
voice. The text is based on interviews with the artists in which
they discuss their artistic backgrounds, how they got started

in the world of tattooing, how they became interested in the
Japanese style, and how they define their work. They also discuss
some of their major influences, including other tattoo artists
and traditional Japanese art forms such as ukiyo-e woodblock
prints. While the earliest recorded history of tattoos is from the
5th century, a 3rd century Chinese account describes how the
Japanese would tattoo themselves to delineate social classes
and how sailors would apply them as protection against sea
monsters. Nearly every page of the book contains large-format
and detailed photographs of tattoos by the featured artists, as
well as prints of some of their work, that introduce readers to
new tendencies in this ancient art, reflecting the characteristics
that differentiate it from other tattoo styles and illustrating the
growing international popularity of Japanese style in recent
years. Far-reaching in terms of scope and depth, this book offers
a comprehensive picture of the influence of traditional Japanese
tattooing style on some of the best tattoo artists working in the
genre today.
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A glimpse into the world of urban art,
muralism and graffiti through the work
of over 85 of the world’s best graffiti artists.

Diego Lopez has a degree in Documentation from the
University of Valencia, furthering his training at the Museum
of Fine Arts of Valencia (Spain). Passionate about urban art,

he is dedicated to delving into this movement in cities and
collecting photos of the works and pieces created on the street
and meeting their creators.

26 HOAKI

STREET ART & GRAFFITI ATLAS
85+ Essential Artists from Around the World
Diego Lopez

ISBN: 978-84-1065-002-2 (EN)

ISBN: 978-84-1065-032-9 (FR)
19.30x25.60 cm | 7 %” x 10 ¥~

328 pages | lllustrated throughout in colour
English text | Hardback

July 2025

Distribution: Worldwide

£29.99 | $39.95 | €35.00

88 6500

410
A visually rich book that offers a varied and diverse selection
of 86 of the best graffiti artists, urban artists and muralists
in the world today, showcasing a selection of their work
and sharing their passions, dreams, challenges, and the
difficulties of being a street artist.

97 22

Street Art & Graffiti Atlas offers a glimpse into the immense street
talent around the world, serving as a gateway to the stories and
creations of artists who use city streets as their canvas. The book
features 86 top graffiti artists, urban artists, and muralists from
26 countries, including texts by Darryl “Cornbread” McCray,
regarded as the first modern graffiti artist, a foreword by art
journalist T. K. Mills and a preface by The Graffiti Museum.
Urban art, muralism, and graffiti inject energy into cities,
breaking the monotony of concrete and transforming our view of
urban spaces. Humanity has always felt the need to express itself
on walls, from ancient cave paintings to inscriptions in Roman
and Greek cities, to today’s digital walls. The artists in this

book were selected for their distinct style, rapid evolution, and
innovative genius. Alongside images of their works from cities
like Amsterdam, Montreal, Buenos Aires, and Barcelona, the
book includes texts that reveal the passions, dreams, challenges,
and triumphs of these artists who have turned their cities into
open-air museums.

VISUAL CULTURE

An informative and entertaining book
with a clear style which maintains a
balance between rich illustration and text.

NEW UPDATED EDITION
|

Magda Danysz, a gallery owner and recognised expert,
reveals everything there is to know about street art with an
easily comprehensible and entertaining style in this unique,
updated and richly illustrated anthology. This volume retraces
the history of the genre from its beginnings in the mid-1970s
to the current issues that surround it today. This historical
journey is dotted with portraits of the big international

names from the field —many of whom the author knows
personally— and dives deep into one of the major currents

of contemporary art.

STREET ART
An lllustrated Anthology
Magda Danysz

ISBN: 978-84-1065-022-0

16.50 x 23.00 cm | 6 ¥2” x 9 '/16”

280 pages | lllustrated throughout in colour
English text | Paperback

September 2025

Distribution: Worldwide

£22.50 | $29.95 | €29.95

8

788410 ' 650220 H
Dive into the vibrant world of street art with this updated
and expanded edition, packed with fresh content, photos
of stunning art works, and insights into top artists from
around the world: the ultimate guide to understanding and
appreciating this ever-evolving art form.

9 ‘

Street art, once unthinkable in major institutions, is now
embraced by galleries and museums worldwide. In Street Art:
An Illustrated Anthology, expert Magda Danysz explores the
history and evolution of street art from its rebellious roots in the
1970s to its current influence. The book examines how artists
use traditional techniques and 2oth-century popular art in their
urban environments, showcasing notable figures like Banksy,
Basquiat, Shepard Fairey, JR, and many others. It highlights the
political and social engagement of these artists, their reflection
on global crises, and their critique of the advertising industry
and the institutional art world. Filled with rich anecdotes and
stunning photographs, this new edition offers updated content
and imagery, providing a fresh perspective on the ever-evolving
street art scene. By emphasizing diverse techniques and formats,
the anthology demonstrates how street art engages with social
issues and contributes to urban mythology. Ultimately, this book
serves as an essential guide to the profound impact of street art,
illustrating how cities have become vibrant, open-air galleries.
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PRACTICAL ART

Step by Step Guide to Drawing
LEARN TO DRAW FACES WITH 50 MODELS
Niels Roman

Step by Step Guide to Drawing
LEARN TO DRAW HANDS WITH 50 MODELS
Niels Roman

ISBN: 978-84-1065-020-6
July 2025

‘ 88410 “ 650208 “

97

Step by Step Guides to Drawing
LEARN TO DRAW ANIMALS WITH 50 MODELS

Niels Roman

ISBN: 978-84-1065-021-3
July 2025

‘ 88410 H 650213 “

97

Step by Step Guides to Drawing
LEARN TO DRAW CHARACTERS WITH 50 MODELS

Niels Roman

ISBN: 978-84-1065-063-3
September 2025

28 HOAKI

ISBN: 978-84-1065-065-7
September 2025

19.00 x23.00cm | 7 ¥2” x 9 '/16”

64 pages | lllustrated in colour and B&W

English text | Paperback | Distribution: Worldwide
£9.99 |$12.95 | €12.95

PRACTICAL ART

A fun and colourful step-by-step guide to drawing
235 adorable kawaii illustrations while exploring
Japan'’s culture, animals, fashion, and food—perfect
for artists, anime fans, and Japan enthusiasts alike!

Jenny Lelong, better known as Niniwanted, is a French
illustrator whose creations are characterised by a naive pop
touch. Her work is inspired by her love of Japan and the world
of animals. With her joyful universe, Niniwanted invites you to
wander through a kawaii and colourful world.

Related title:
Japanese

Bestiary
See page 40

DRAWING JAPAN KAWAII

Learn to draw 235 super cute illustrations
to discover Japanese Culture

Jenny Lelong

ISBN: 978-84-1065-071-8
16.00x22.00cm | 6 ¥%” x 8 %"

130 pages | lllustrated throughout in colour
English text | Paperback

November 2025

Distribution: Worldwide

£9.99 | $12.95 | €9.95

A step-by-step drawing guide exploring Japan’s culture,
animals, fashion, and food through charming, colourful art
aimed at lovers of Japanese art, anime and culture.

Embark on an artistic journey with Drawing Japan KAWAII, a
step-by-step guide by illustrator Niniwanted that brings Japan's
rich culture to life through charming, colourful kawaii (“cute”)
art. Perfect for beginners and experienced artists alike, this

book introduces you to Japan's iconic animals, fashion, food, and
folklore—one adorable drawing at a time! Explore the beauty of
Japan, from animals like the macaque and tanuki to traditional
kimono patterns and everyday attire. Illustrate famous dishes
like ramen, takoyaki, and desserts, as well as cultural objects
and scenes from daily life, including Tokyo’s bustling streets and
Japan's changing seasons. The book also covers the basics: the
Japanese alphabet, essential materials, and helpful tips for getting
started. Learn techniques inspired by Japanese textile patterns,
facial expressions, and ydkai folklore. Cultural insights and new
Japanese vocabulary enrich your learning, making this guide a
fun way to immerse yourself in Japanese culture. Perfect for fans
of anime and lovers of Japanese art and culture.

Related title:
Reverse

Colouring Book
See page 41
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PRACTICAL ART

This book introduces readers to tools and techniques,
but also to perspective and to establishing the right
proportions, rhythm and relationship between the

elements in a painting.

Eugenia Gorbacheva is a talented watercolour artist known
for creating stunning paintings that capture the beauty and
harmony of colour and form. She studied art and fashion
and worked in the fashion industry for ten years until 2017,
when she decided to devote all her energies to painting.

She is a featured artist on the website of British fine paper
manufacturer St Cuthberts Mill and has participated in
numerous international exhibitions. Her work is found in
private collections all over the world.

Related title:
Wildflower

Watercolour
See page 41
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SEASIDE WATERCOLOUR
How to Paint Seascapes and Coastal Views
Eugenia Gorbacheva

ISBN: 978-84-1065-007-7
20.00x25.00cm | 77" x 9 7%~

152 pages | lllustrated throughout in colour
English text | Paperback

August 2025

Distribution: Worldwide

£19.99 | $24.95 | €19.95

9 “ 788 650077 “

A seascape painting book that guides readers in detail to
watercolour techniques, presenting basic knowledge in a
concise and accessible way so that, through practice and
perseverance, they can begin to immerse themselves in the
magical world of watercolours.

410

This book on watercolour techniques guides readers through
learning to paint with watercolours from the ground up. Inspired
by coastal landscapes and seashore walks, the author, who left

a fashion career to explore watercolour painting, shares her
in-depth knowledge gained from numerous experiments and
teaching experiences. The book begins with an introduction to
painting tools, including various paper and brush types. It then
details the rich effects achievable with watercolours and covers
the basics of composition, perspective, proportions, rhythm,

and balance. In its final sections, the author demonstrates how
to paint different motifs, such as stones, boats, waves, foam, the
sky, and different kinds of clouds. The author offers practical
tips, including maintaining a small, dedicated painting space,
drawing daily —even briefly— and using time-limited sketches
for practice. She emphasises that development in painting
involves patient, playful repetition and viewing mistakes as
learning opportunities. By observing more experienced artists,
readers can enhance their skills. Ultimately, the book aims to
help readers develop their personal style and find joy in the art of
watercolour painting.

Related title:
Landscape

Painting
See page 41

JEWELLERY

A guide for aspiring jewellery designers and entrepreneurs,
sharing valuable lessons from the author’s own experience,
with real-life examples, and practical strategies for
building a successful and sustainable brand.

Born in Barcelona, Jose Luis Fettolini is a jewellery designer,
creative director and author. He currently combines his work
as a jewellery designer with teaching and consulting services
for companies, brands, jewelers, organisations, and schools.

THE JEWELLERY ENTREPRENEUR'S GUIDE
Building and Growing your Brand
Jose Luis Fettolini

ISBN: 978-84-1065-052-7

16.80 x22.50cm | 6 %” x 8 76"

248 pages | lllustrated throughout in colour
English text | Paperback

February 2026

Distribution: Worldwide

£24.99 | $35.00 | €29.95

A comprehensive guide for aspiring jewellery designers and
entrepreneurs with expert insights and real-life examples to
help build a sustainable and successful jewellery brand.

This comprehensive guide is perfect for jewellery designers,
students, and entrepreneurs seeking to break into the jewellery
industry. Written by an experienced professional, the author of
Sustainable Jewellery, the book goes beyond design techniques,
offering essential business knowledge for building a jewellery
brand from scratch. Drawing from the author’s entrepreneurial
journey, it explores topics like understanding the jewellery
market, production, sales, and marketing. Practical advice on
building brand identity, developing collections, and creating

a business plan ensures you're well-prepared for success in a
competitive industry. The book also includes expert interviews,
case studies, and real-life examples to inspire and guide you.
Whether you're starting your own business or looking to
strengthen your skills, this guide provides invaluable insights and
tools to turn your jewellery vision into a thriving, sustainable
brand.
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FASHION

Drawing from decades of experience at Versace,
this guide offers fashion designers practical exercises,
expert insights, and creative techniques to transform
inspiration into original, distinctive collections.

Manuela Brambatti began her careerin the fashion world

in the late 1970s. Her most important and far-reaching
experience was her work with Gianni Versace, where she
played a crucial role in setting standards regarding the
presentation and illustration of the house’s fashion and home
collections. She currently freelances as an illustrator in the
fashion, jewellery and design industries.

Related title:
Fashion Illustration

& Design
See page 46

CREATIVE PROCESSES IN FASHION
ILLUSTRATION AND DESIGN
Manuela Brambatti

ISBN: 978-84-1065-057-2
21.00x29.70cm | 8 %4” x 11 %~

288 pages | lllustrated throughout in colour
English text | Paperback

January 2026

Distribution: Worldwide

£24.99 | $34.95 | €29.95

A guide to fashion illustration to help designers transform
inspiration into unique collections through exercises,
examples, and insights.

In this second volume, Manuela Brambatti, former partner

of the Versace fashion house from 1981 to 2009, shares her
extensive experience and creative process for designing fashion
collections. Building on the first book’s tutorial approach, this
volume explores how to evolve creativity and turn inspiration
into original, innovative collections. With over forty years of
experience, Brambatti shows you how to transform everyday
objects and images into unique designs. While technical
drawing skills are important, she emphasises that creativity

is the key to developing fresh, distinctive collections. Her
design philosophy, shaped by her time at Versace, stresses

the balance between simplicity and beauty. Blending fashion
sketching and illustration, Brambatti offers invaluable insights
for designers looking to increase their creativity and refine
their craft. Covering every stage of the creative journey —from
conceptualisation to polished designs— this book helps you
develop a personal approach to fashion design, with exercises
and practical examples to unlock your imagination and create
beautiful collections.

Related title:
Fashion Illustration

& Design Accessories
See page 46

Spring / Summer 2026 33



FASHION

A stylish blend of 20th-century fashion history, personal
insights, and practical tips for seamlessly incorporating
vintage pieces into modern wardrobes.

Marjorie Le Noan is an actress, author, digital content creator
(Instagram and TikTok), lecturer in fashion history, and
organiser of retro-immersive events. She has specialised in
vintage culture for more than 10 years and she deconstructs
clothing trends with humor and a keen eye for detail.

AUTHENTIC VINTAGE
A Visual History of 20"-Century Fashion
Marjorie Le Noan

ISBN: 978-84-1065-069-5

18.00 x 26.00 cm | 7%” x 10 %~

248 pages | lllustrated throughout in colour
English text | Hardback

October 2025

Distribution: Worldwide

£24.99 | $35.00 | €29.95

A lively journey through 2oth-century fashion, offering
readers practical tips for blending vintage pieces with
modern style while dispelling common myths about
vintage fashion.

Step into the world of vintage fashion with Authentic Vintage, an
engaging exploration of 20th-century style that highlights both
haute couture and everyday fashion. This book takes you through
the decades, uncovering how trends shaped the lives of ordinary
people. Featuring archival documents, insights from the author’s
popular social media channels, and stunning illustrations, it
demystifies vintage fashion, showcasing both its glamorous

and mundane aspects. The author (@marjorielenoan), a young
fashion enthusiast, offers fresh perspectives, dispelling myths
and providing a clear view of the past. Each chapter includes

tips on incorporating vintage pieces into modern wardrobes

and recommends must-visit shops and brands. Perfect for
fashion students, collectors, or history buffs, this book is both a
historical exploration and a practical guide. The ultimate guide to
embracing the timeless charm of fashion’s past.

Related title:

The Ultimate Related title:
History of Atlas of Modern
Costume Clothing

See page 43 See page 43
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FASHION

A creative and practical guide to fabric manipulation,
featuring pleating, tucking, draping, and much more—perfect
for fashion designers, textile artists, and sewing enthusiasts
looking to transform textiles into unique, dimensional designs.

Floriane Schmitt is a French textile designer who studied
fashion design in Paris. After discovering that she loved
textiles more than clothes, she founded her own creative
textile studio, Flo Home Delight. She helps people to make
their own textile creations and become more confident in
their creativity.

Related title:

Fabrics in Fashion Design
See page 43

THE FABRIC MANIPULATION BIBLE
Pleating, Gathering, Cutting & Stuffing Techniques
Floriane Schmitt

ISBN: 978-84-1065-054-1
21.00x25.50cm | 8% x 10 %~

320 pages | lllustrated throughout in colour
English text | Paperback

March 2026

Distribution: Worldwide

£29.99 | $45.00 | €35.00

A comprehensive guide to fabric manipulation aimed at
fashion designers, textile artists, and sewing enthusiasts
interested in pushing the boundaries of textile artistry.

This book is an essential guide for seamstresses, dressmakers,
fashion designers, bag and accessories makers, and sewing
enthusiasts eager to explore fabric origami and textile
manipulation. It covers key techniques such as folding, pleating,
bunching, draping, tucking, and quilting—each offering unique
ways to shape and transform fabric into stunning textures and
forms. Step-by-step instructions help you manipulate fabric

to create depth, volume, and dimension in your designs, from
delicate pleats to dramatic draping and intricate folds. The
book encourages experimentation, inspiring you to adapt these
techniques to your own creative vision and refine your skills.
More than just a manual, it's a resource that helps you push the
boundaries of textile artistry and create customised, one-of-
a-kind designs. Perfect for both professionals and beginners,

it equips you with the knowledge and skills to experiment,
transform fabric, and bring your ideas to life.
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SEWING MAGIC

Create your own Capsule Wardrobe
with Patterns in Five Sizes

Masha Rossa

ISBN: 978-84-1065-027-5
19.70x28.90cm | 7 %” x 11 %~

192 Pages | lllustrated throughout in colour
English text | Paperback

August 2025

Distribution: Worldwide

£22.99 | $29.95 | €29.95

9‘ 8 75‘
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Discover the art of creating a capsule wardrobe with Sewing
Magic, the ultimate beginner’s guide by sewing influencer Masha
Rossa. This book teaches you to select fabrics and colours for
interchangeable pieces, offering seven wardrobe staples in EUR
sizes 3846 (UK 10-18). With step-by-step instructions, detailed
photos, and QR codes linking to video tutorials, even beginners
can follow along. Start with simple projects like a skirt and
progress to a jacket, mastering essential techniques. With over
63,000 Instagram followers, Masha shares her expertise to help
you craft versatile, timeless garments. Each pattern builds your
skills and inspires creativity. Begin your sewing journey today
and transform your wardrobe with Sewing Magic!

36 HOAKI

MACHINE KNITTER’S REFERENCE
A Blueprint for Knitting Design
Beleke den Hartog and Elsbeth van Heyningen

ISBN: 978-84-1065-006-0

17.00 x24.00cm | 6 %” x 9 ¥2”

298 pages | lllustrated throughout in colour
English text | Paperback

May 2025

Distribution: Worldwide

£21.00 | $29.95 | €24.95

9 “ 788 650060 “

410
Machine Knitter’s Reference by Beleke den Hartog and Elsbeth
van Heyningen is a comprehensive guide for machine knitters,
offering clear insights into knitting construction. Founders of
the Dutch School of Machine Knitting and the Royal Academy
of Artin The Hague, the authors present an illustrated tutorial to
help knitters move beyond basic skills. Covering advanced topics
such as shaping 3D forms, creating volume, and adding structure,
it explains stitch shaping, edging variations, and design methods
with graphs and technical drawings. Playful sketches and
inventive alternatives enrich its four themed chapters. Focused
on knitting technology rather than formulas or software, it
serves as a blueprint for creative exploration and reflects the
authors’ expertise and passion for the craft.

FASHION

A comprehensive guide to fashion terms, organised
by garment type, from classic to contemporary,
aimed at professionals and newcomers alike.

Irene Festa is a fashion designer and trend forecaster based
in Milan. She teaches Trend Forecasting and Digital Design
at Istituto Marangoni for AFAM validated courses, and she is
the Programme Leader of the Fashion Design Second Year
courses.

ILLUSTRATED ENCYCLOPEDIA OF FASHION
The Vocabulary of Clothing in Four Languages
Irene Festa

ISBN: 978-84-1065-023-7

15.50 x23.00cm | 6 %67 x 9 '/16”

352 Pages | lllustrated in colour and B&W

English, French, Italian and Spanish text | Hardback
October 2025

Distribution: Worldwide

£25.00 | $35.00 | €29.95

9 H 788 H 650 H

410 237
A must-have reference work written in four languages for
fashion students, designers, and enthusiasts.

The Illustrated Encyclopedia of Fashion is an indispensable
reference tool for fashion students, designers, and enthusiasts to
understand the specific terms of fashion design. Accessible and
informative, this comprehensive and entirely visual volume is
written in four languages, enabling readers to navigate different
concepts and worlds of fashion across various countries. It will
help readers to make sense of garment descriptions in other
languages, allowing them to communicate their creative ideas
effectively and break down language barriers. It features over
2,000 entries and 1,500 technical illustrations, meticulously
cataloguing the common terms in fashion design. Organised by
garment type, from classic styles to contemporary innovations,
it serves as a practical tool and offers creative pointers. Each
detailed entry covers elements such as necklines, pockets, and
sleeves, with an extensive appendix for more detailed study.
Ideal for both seasoned professionals and newcomers, this
dictionary not only expands fashion vocabulary but also sparks
ideas for new designs and reinterpretations of established
styles. Its clear layout and precise, technical illustrations make
complex concepts easy to understand, enhancing the reader’s
knowledge of fashion’s rich language and terminology. Whether
refining your skills in fashion design or expanding your sartorial
knowledge, this book is an essential reference guide for all those
connected to the world of fashion.
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CERAMICS

A practical and visually rich guide to oxide decoration
in ceramics, featuring 740 tested recipes and hands-on
techniques to help artists refine their craft and explore

new creative possibilities.

Philippe Pirard has been doing ceramics for over 30 years.
He is passionate about ceramic oxide glazes, and researches
and gives classes on the subject at the Centre d’Expression et
de Creativité in the province of Liege (Belguim).

Related title:
How ldeas are Born
Ceramic Artists on

Creative processes
See page 50
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CERAMIC OXIDES
A Practical Guide with 740+ Recipes for Artists
Philippe Pirard

ISBN: 978-84-1065-067-1
21.00x26.00cm | 8 %" x10 %4~

144 pages | lllustrated throughout in colour
English text | Hardback

March 2026

Distribution: Worldwide

£24.99 | $29.95 | €34.95

A guide to oxide decoration in ceramics, including 740 tested
recipes, practical techniques, and creative insights.

This book is an essential guide for ceramicists eager to refine
their craft and explore the artistic potential of oxide decoration
techniques. Written by a passionate expert, it provides an
accessible approach to a specialised and often overlooked method
in ceramics, emphasizing hands-on exploration over complex
chemistry. The author shares over 740 tested recipes using 33
oxides and 17 ceramic base products. These results are beautifully
illustrated through test tiles, giving readers a practical visual
reference. You'll learn about the choice of clay, the classification
and dosage of oxides, and methods of application. This
invaluable resource demystifies the techniques behind oxide
decoration while introducing the creative opportunities it offers,
empowering you to experiment, create, and expand your artistic
horizons. Whether you wish to replicate the author’s formulas

or dive into your own experiments, this manual provides the
knowledge and inspiration needed to succeed.

ARCHITECTURE

A visual and technical resource for architecture
professionals and enthusiasts, exploring how buildings
integrate with their surroundings through case studies,
architectural drawings, and sustainable design solutions.

ThePlanis a leading international architecture and interior
design magazine featuring projects designed by renowned
international and emerging architects. The projects are
presented through detailed articles adorned with texts, pictures,
sketches and drawings that show each project stage and every
special feature, from the concept to construction details.

Related title:
Urban

Interventions
See page 49

LIVING ARCHITECTURE
Integrating Modern Design in Urban
and Rural Environments

The Plan

ISBN: 978-84-124912-1-0
23.50x30.00cm |9 %" x 11%”

240 pages | lllustrated throughout in colour
English text | Hardback

October 2025

Distribution: Worldwide

£27.00 | $39.95 | €35.00

A selection of international architectural projects that
examines how buildings can harmonise with their
surroundings while respecting a site’s identity, with
descriptive text and detailed architectural drawings.

This book explores the relationship between architecture and

its context, emphasizing the importance of understanding

the historical, social, cultural, and environmental factors that
shape a space. [t answers key questions about how to design
buildings that integrate seamlessly with their surroundings while
preserving a site’s identity. Through a series of international
projects, ranging from airports to private homes, public buildings,
and industrial sites, the book showcases architectural solutions
that merge and blend with their environments. Highlighting
architectural details and sustainable solutions, it demonstrates
how buildings can respect and enhance their surroundings while
offering innovative, environmentally conscious designs. Each
project includes critical text, photographs, and architectural
drawings documenting the full design process, from sketches

to construction plans. Whether in rural or urban settings, every
project illustrates how architecture can harmonise with its
environment and resonate with its users. Featuring work from
renowned architects like Diller Scofidio + Renfro and Steven
Holl Architects, this book offers invaluable insights for architects,
designers, and enthusiasts.

Related title:
Ephemeral

Architecture
See page 49
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BACKLIST

2ND PRINTING 2ND PRINTING
4 4

PROTEST

Pictogram Activism to
Change the World

Un Mundo Feliz

ISBN: 978-84-17656-33-1 (EN)
ISBN: 978-84-17656-36-2 (FR)
15.00 x 20.80 cm | 5 %4” x 8 ¥2”

240 pages | Approx. 800 illustrations
in colour and B&W

English text | Paperback

Distribution: Worldwide

£16.99 | $24.95 | €19.95

‘ —,-‘

1

THE JAPANESE TATTOO
The History and
Evolution of an Art Form
Philippe Pons

ISBN: 978-84-19220-74-5
19.50x25.00cm | 7%” x 9 %”
160 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£24.99 | $29.95 | €25.00

ALPHABEATZ
Graffiti Alphabets
fromAtoZ
Woshe

ISBN: 978-84-17412-02-9
22.00x27.00cm | 8 %” x10 %"
252 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£28.00 | $39.95 | €29.95

10TH PRINTING
4

JAPANESE TATTOOS
Meanings, Shapes
and Motifs

Yori Moriarty

ISBN: 978-84-16851-96-6 (EN)
ISBN: 978-84-17656-66-9 (FR)
16.50 x 23.50 cm | 6 ¥2” x 9 ¥4~
240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£22.50 | $29.95 | €25.00
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1

STREET ART BY
WOMEN

50+ Essential
Contemporary Artists
Diego Lopez

ISBN: 978-84-17656-97-3 (EN)
ISBN: 978-84-19220-28-8 (FR)
19.30x25.60 cm | 7 %” x 10 ¥%”
256 pages | lllustrated throug
in colour

English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

5‘.' GoE

THE SECRET LIFE
OF TATTOOS
Meanings, Shapes
and Motifs

Jordi Garriga

ISBN: 978-84-17656-57-7 (EN)
ISBN: 978-84-17656-81-2 (FR)
15.00 x21.00 cm | 5 %” x 8 ¥4~
256 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£19.99 | $24.95 | €24.95

SNEAKERS ART

From Inspiration to
Customization

Claudia Ausonia Palazio

ISBN: 978-84-19220-24-0

16.50 x 24.00 cm | 6 %2 x 9 %2~
328 pages | Illustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£24.99 | $35.00 | €29.95

g 1788 H 2400

NEW TATTOO ARTISTS
Illustrators and
Designers Meet Tattoo
Mariona Cabassa Cortés

ISBN: 978-84-17656-95-9 (EN)
ISBN: 978-84-19220-16-5 (FR)
14.80x21.00cm | 5% " x 8 %4”
240 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£22.50 | $29.95 | €25.00

3 1.?“ f'a‘

Spring / Summer 2026 41




ART / DRAWING BACKLIST

2ND PRINTING
4

LIGHT IN ART
Perception and the Use of
Light in the History of Art
Massimo Mariani

ISBN: 978-84-17656-67-6

17.20x 24.60cm | 6 %” x 9 %”
200 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£25.00 | $35.00 | €29.95
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CREATIVE DRAWING
100 Tips to Expand your
Talent

Albrecht Rissler

ISBN: 978-84-17656-11-9
19.00x15.80 cm | 7 %" x 6 ¥4~
240 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£14.99 | $19.95 | €16.90
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A JAPANESE BESTIARY
Animals in Japanese
Mythology, Arts and
Literature

Nelly Delay, Dominique
Ruspoli

ISBN: 978-84-19220-87-5
22.00x27.00cm |8 %” x10 %”

208 pages | More than 180 illustrations
in colour

English text | Hardback

Distribution: Worldwide

£29.99 | $39.95 | €35.00

LEARN TO SEE,LEARN
TO DRAW

The Definitive and
Original Method for
Picking Up Drawing Skills
David Kéder

ISBN: 978-84-19220-96-7
24.00x24.00cm |9%.” x9 %"
208 pages | lllustrated throughout
in colour and B&W

English text | Paperback
Distribution: Worldwide

£17.99 | $22.50 | €19.95

3RD EDITION
>

HUMAN FIGURE
DRAWING
Drawing Gestures,
Postures and
Movements
Daniela Brambilla

NEW UPDATED
PB EDITION
>

PORTRAYING
CHILDREN

Expressions,
Proportions, Drawing
and Painting Techniques
Daniela Brambilla

ISBN: 978-84-17412-34-0 (EN)
ISBN: 978-84-17412-14-2 (FR)
21.50x29.75¢cm | 8 %47 x 11 %4”

256 pages | Approx. 500 illustrations
in colour and B&W | English text
Hardback | Distribution: Worldwide
£24.99 | $34.95 | €29.95

4THPRINTING
| 4
EXPLORING
HYPERREALISM
Drawing and Painting
Techniques
Marti Cormand

ISBN: 978-84-17656-58-4
21.30x29.40 cm | 8 %" x 11%%”

208 pages | lllustrated throughout in
colour

English text | Paperback
Distribution: Worldwide

£16.99 | $19.95 | €19.95

FaaH1/ eRESEY

9

2ND PRINTING
>

EXPLORING BLACK
& WHITE

Drawing and Painting
Techniques

Victor Escandell

ISBN: 978-84-16851-84-3

19.60 x 26.20 cm | 7 %” x 10 5/16”
128 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£19.99 | $24.95 | €25.00

ISBN: 978-84-17656-49-2

19.00 x 25.50 cm | 7 ¥2” x 10”

128 pages | 150 illustrations in B&W
English text | Paperback
Distribution: Worldwide
£17.991$22.95 | €19.95

S5E4

FBBH1/TE5EHSY

g ‘

LANDSCAPE PAINTING
WITH WATERCOLOUR
AND OTHER
TECHNIQUES
Exploring the Use of
Lines and Colours
Juliette Plisson

ISBN: 978-84-19220-54-7
21.00x24.00cm |8 %” x 9 ¥2”
160 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£19.99 | $24.95 | €22.50

2ND PRINTING
>

REVERSE COLOURING
BOOK

Drawing Nature with
Inverse Colouring

You Draw the lines on
Beautiful Watercolour
Backgrounds

Cécile Baude-Tagnard

ISBN: 978-84-19220-76-9

20.50 x 25.50 cm | 8%” x 10”

96 pages | lllustrated throughout in
colour| English text | Paperback
Distribution: Worldwide

£12.99 | $14.95 | €12.95

g4 I

L 19‘ 24 ?ES“

g

WILDFLOWER
WATERCOLOUR
Recognising and
Painting Nature
Gaétane Nicoulin-Béchir

ISBN: 978-84-19220-75-2

20.50 x 25.50 cm | 8” x10”

120 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£16.99 | $19.95 | €19.95

1]

Jaad1a ‘22 ?52H

9

HIDDEN NATURE

A Colouring Book for
Grown-Ups

Toc de Groc

BACKLIST WATERCOLOUR / COLOURING

CONTEMPORARY
WATERCOLOUR ON
THE GO

Capturing the Essence
of a Place

Marion Rivolier

ISBN: 978-84-19220-01-1
21.00x24.00cm | 8 ¥4 x 9 ¥2”
160 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£19.99 | $24.95 | €24.95

2

FaeH19v20011

g

ANIMALS

850 HANDMADE
ILLUSTRATIONS
Joan Escandell

ISBN: 978-84-15967-72-9 (EN)
ISBN: 978-84-15967-99-6 (FR)
25.00x25.00cm 97" x9 %”
90 pages | lllustrated throughout
in B&RW

English text | Paperback
Distribution: Worldwide

£9.99 | $15.95 | €12.95

9" 788415 " 967729

ISBN: 978-84-17412-88-3

21.00 x22.00 cm | 82/5” x 8 %™

140 pages | Approx. 300 illustrations
in colour

English text | Hardback

Distribution: Worldwide

£19.99 | $24.95 | €19.95

AgaH1 /12883

g

2ND PRINTING
| 4
REDISCOVERING
GOUACHE
A New Approachtoa
Classic Technique for

Contemporary Artists and
lllustrators
Aljoscha Blau

ISBN: 978-84-17656-62-1
21.00x24.00cm | 8 % x 9 ¥2”

184 pages | Approx. 250 illustrations
in colour

English text | Paperback

Distribution: Worldwide except France
and German speaking countries
£19.99 | $24.95 | €24.95

265

7aEH1YE EE21‘

9

SKETCHING
BARCELONA
Lapin

ISBN: 978-84-19220-49-3
22.00x16.00cm |8 %" x 6 ¥4~
144 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide
£22.50|$29.95 | €19.95
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ART & DESIGN / ACTIVITIES / FILM BACKLIST

COPPERPLATE
CALLIGRAPHY
From the First Steps
to Mastering Pointed
Pen Calligraphy
Stefanie Weigele

ISBN: 978-84-19220-53-0

19.40x 31.60cm | 7 %” x 12 15"

240 pages | lllustrated throughout

in colour

English text | Hardback

Distribution: Worldwide, except
German-speaking countries and Japan
£29.99 | $39.95 | €35.00

POP-UP WORKSHOP
FORKIDS

Fold Up, Cut, Paint, Paste!
Antje von Stemm

ISBN: 978-84-17656-22-5
23.50x26.00cm | 9%” x10 %~

144 pages | Approx. 300 illustrations
and photographs in colour

English text | Paperback
Distribution: Worldwide

£16.99 | $24.95 | €19.95

BoEZ2E

ah/ga41y
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8TH PRINTING
>

COLLAGE BY WOMEN
50 Essential
Contemporary Artists
Rebeka Elizegi (ed.)

ISBN: 978-84-16851-77-5

19.60 x 26.20 cm | 7 %4 x 10 °/16”
224 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£29.99 | $45.00 | €35.00

WHAT IMAGES REALLY
TELL US

Visual Rhetoric in Art,
Graphic Design and
Advertisement
Massimo Mariani

ISBN: 978-84-17656-04-1
17.20x24.60cm | 6 %7 x 9 %”
288 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£24.99 | $39.95 | €34.00

3 ‘?88'—!1?‘ E5EOH1

2ND PRINTING
>

SNIPPING THE STRESS
AWAY

A Collage Activity
Journal

Rebeka Elizegi

COLLAGE MEETS
DESIGN

Cut and Paste in Graphic
Design and Art

Jorge Chamorro

ISBN: 978-84-17656-50-8 (EN)
ISBN: 978-84-19220-083-5 (FR)
17.70x22.80cm | 77 x 9”

124 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£16.99 | $24.95 | €16.95

35

3778841/ 656508
2ND EDITION
>

THE CURATED LENS
New Creative
Photography

Design 360°

ISBN: 978-84-17084-17-2
21.00x28.00cm | 8 %~ x 11’

240 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide except Asia
£25.00 | $29.95 | €29.95

377884

17708417

ISBN: 978-84-17656-89-8

19.60 x 25.60 cm | 7 %~ x 10 ¥%&”
240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£34.99 | $49.95 | €39.95

E5E53

k| ‘?88'41? 8‘

3

)

A Beginner's Guide to
Filmmaking with Whatever
Equipment You Have

%

MAKE YOUR OWN
MOVIES

A Beginner’s Guide
to Filmmaking with
Whatever Equipment
You Have

Miguel Parga

ISBN: 978-84-1065-001-5

16.80 x 23.00cm | 6 %” x 9 '/16”
200 pages | lllustrated throughout
in colour and B&W

English text | Paperback
Distribution: Worldwide

£25.00 | $29.95 | €29.95

ATLAS OF MODERN
CLOTHING

From the Trench Coat to
the Sweatshirt

Marina Madzhugina

ISBN: 978-84-17656-60-7
14.70x22.20cm | 5°/5” x 8 %4”
272 pages | lllustrated throughout
in colour

English text | Cloth

Distribution: Worldwide

£27.50 | $35.00 | €29.95

3RD UPDATED
EDITION

FABRICS IN FASHION
DESIGN

The Complete Textile
Guide

Stefanella Sposito,
Gianni Pucci

ISBN: 978-84-17656-96-6
28.00x24.00cm | 9'/16” x 9 ¥2”
384 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£32.00 | $45.00 | €35.00

g LSS'—Il? ELEAEE

2ND REV. ED.
2ND PRINTING
>

FASHION: THE
ULTIMATE HISTORY
OF COSTUME

From Prehistory

to the Present
Stefanella Sposito

ISBN: 978-84-17412-67-8

19.00 x 27.00 cm | 7 %2” x 10 %~
288 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£20.99 | $42.00 | €36.00

DESIGNING A FASHION
COLLECTION

16 Tutorials Using
Manual and Digital
Techniques

Claudia Ausonia Palazio

ISBN: 978-84-17412-77-7

19.50 x28.50 cm | 7 "/16” x 11 %4”

256 pages | Approx. 320 illustrations
in colour

English text | Paperback
Distribution: Worldwide

£24.99 | $34.95 | €29.95

SUSTAINABLE FASHION
Responsible
Consumption, Design,
Fabrics, and Materials
Wearme Fashion

ISBN: 978-84-17412-79-1
19.00x25.00cm | 74" x9%”

176 pages | Approx. 170 illustrations
in colour

English text | Paperback
Distribution: Worldwide

£25.00 | $29.95 | €29.95

PRINTED TEXTILE
DESIGN

Profession, Trends and
Project Development
Marie-Christine Noel
and Michael Cailloux

ISBN: 978-84-17412-89-0
21.50x28.00cm | 8 %" x 11 %~

192 pages | lllustrated throughout

in colour

English text | Hardback

Distribution: Worldwide except France
£25.00 | $39.95 | €35.00

BACKLIST FASHION

BEYOND FASHION
Inside the Fashion
Business

llaria Caielli

ISBN: 978-84-17656-73-7

17.00 x 24.00cm | 6 %” x 9 ¥%”
224 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£22.99 | $29.95 | €25.00

Jaaq1y ‘555?3?‘

DESIGNING BAGS
Typology, Construction
Techniques &
Patternmaking from
Scratch

Elisa Cigna, Andrea
Marcocci

ISBN: 978-84-19220-72-1
21.00x28.50 cm | 8 ¥4” x 11 %4”
192 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£27.50 | $39.95 | €35.00

g i aey1et0vel
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FASHION / PATTERNMAKING / SEWING BACKLIST

MASTERING MACHINE
KNITTING

From the Thread to the
Finished Garment
Lucia Consiglia
Tarantino

ISBN: 978-84-17656-99-7
19.50x28.50cm | 7% x 11 %~
256 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

ERrEEE NN ‘55599?‘

PATTERNMAKING FOR
WOMENSWEAR, VOL. 1
Constructing Base
Patterns. Skirts
Dominique Pellen

ISBN: 978-84-17656-75-1
21.50x29.70 cm | 8 ¥2” x 11 %”

256 pages | lllustrated throughout in
B&W

English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

37788417 555?51‘

46 HOAKI

3RD PRINTING
>

MENDING AND
ALTERATIONS
MADE SIMPLE

A Complete Guide to
Clothes Repair
AnnadelLeo

ISBN: 978-84-17412-36-4

17.00 x 24.00cm | 6” x 9 15"

192 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£19.99 | $24.95 | €19.95

PATTERNMAKING FOR
WOMENSWEAR, VOL. 2
Constructing Base
Patterns. Bodices,
Sleeves and Collars
Dominique Pellen

ISBN: 978-84-17656-98-0
21.00x29.70cm | 8 %4” x 11 %4~

336 pages | lllustrated throughout in
B&W

English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

3RD PRINTING
4

FASHION DRAPING
TECHNIQUES, VOL.1

A Step-by-Step Basic
Course. Dresses, Collars,
Drapes, Knots, Volumes
and Raglan Sleeves
Danilo Attardi

ISBN: 978-84-17656-32-4 (EN)
ISBN: 978- 84-17412-25-8 (FR)
19.50 x 28.50 cm | 7 /16" x 11 %4~
192 pages | lllustrated throughout
in colour

English text | Paperback

£22.99 | $34.95 | €27.00 (EN) |
€29.00 (FR)

?88'—!1?“55532'—!”

PATTERNMAKING FOR
WOMENSWEAR, VOL. 3
Constructing Base
Patterns. Basic Bodices
and Sleeves, Bustiers,
Dresses, Knitwear and
Swimwear

Dominique Pellen

ISBN: 978-84-19220-25-7
21.50x29.70 cm | 8 ¥%2” x 11 %~

336 pages | lllustrated throughout in
B&W | English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

?88'—!19”22025?‘

FASHION DRAPING
TECHNIQUES, VOL. 2
A Step-by-Step
Intermediate Course.
Coats, Blouses, Draped
Sleeves, Evening
Dresses and Jackets
Danilo Attardi

ISBN: 978-84-17656-45-4 (EN)
ISBN: 978-84-17656-65-2 (FR)
19.50 x 28.50 cm | 7 /16" x 11 ¥4”
192 pages | lllustrated throughout
in colour

English text | Paperback

£22.99 | $34 951€27.00 (EN) |
€29.00 (

SEWING MANUAL:
SKIRTS AND TROUSERS
From the Pattern to the
Finished Garment
AnnadeLeo

ISBN: 978-84-17412-81-4

19.50 x28.50 cm | 7"/16” x 11 %"

240 pages | Approx. 450 illustrations
in colour

English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €29.90

9TH PRINTING
4

FASHION
PATTERNMAKING
TECHNIQUES [VOL.1]
Skirts, Trousers and
Shirts

Antonio Donnanno,
Elisabetta Kuky Drudi

ISBN: 978-84-15967-09-5 (EN)
ISBN: 978-84-17412-76-0 (FR)
21.00x29.70 cm | 8 %” x 111/16”

256 pages | Approx. 300 illustrations
and 1,000 patterns

English text | Paperback

£29.99 | $39.95 | €28.00

= ‘?EE'—IlS 967035

6THPRINTING
>

FASHION
PATTERNMAKING
TECHNIQUES.
HAUTE COUTURE
[VOL.1]

Antonio Donnanno

BACKLIST FASHION / PATTERNMAKING / TECHNIQUES SERIES

8TH PRINTING
>

FASHION
PATTERNMAKING
TECHNIQUES [VOL. 2]
Shirts, Undergarments,
Dresses and Suits,
Waistcoats

Antonio Donnanno,
Elisabetta Kuky Drudi

ISBN: 978-84-15967-68-2
21.00x29.70cm | 8 %4 x 11"/16”
256 pages | Fully illustrated in B&RW
English text | Paperback

£20.99 | $39.95 | €29.95

/8841536768,

3RD PRINTING
>

FASHION
PATTERNMAKING
TECHNIQUES.
HAUTE COUTURE
[VOL. 2]

Antonio Donnanno

ISBN: 978-84-16504-66-4
21.00x29.70 cm | 8 %” x 11""/16”
256 pages | Illustrated throughout in
colour and B&W

English text | Paperback
Distribution: Worldwide

£28.00 | $39.95 | €29.95

ISBN: 978-84-17412-38-8
21.00x29.70 cm | 8 %~ x 11"/16”
200 pages | lllustrated throughout in
colour and B&W

English text | Paperback
Distribution: Worldwide

£28.00 | $39.95 | €29.95

8TH PRINTING
>

FASHION
PATTERNMAKING
TECHNIQUES [VOL. 3]
Jackets, Coats and
Cloaks

Antonio Donnanno,
Elisabetta Kuky Drudi

ISBN: 978-84-16504-18-3
21.00x29.70cm | 8 %4” x 11"/16”
184 pages | lllustrated throughout
in B&W | English text | Paperback
Distribution: Worldwide

£22.00 | $35.00 | €28.00

788416 ‘ 504183

FASHION
PATTERNMAKING
TECHNIQUES FOR
MENSWEAR
Antonio Donnanno

3RD PRINTING
>

FASHION PATTERN.
TECH. FOR CHILDREN’S
CLOTHING. Dresses,
Shirts, Bodysuits,
Trousers, Shorts, Jackets
and Coats

Antonio Donnanno,
Claudia Ausonia Palazio

ISBN: 978-84-16851-14-0
21.00x29.70 cm | 8 % x 111/16”
232 pages | lllustrated throughout in
B&W | English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €29.95

3RD PRINTING
>

FASHION
PATTERNMAKING
TECHNIQUES FOR
ACCESSORIES
Antonio Donnanno

ISBN: 978-84-1065-025-1
22.00x29.00cm |8 %” x 11%”

288 pages | lllustrated throughout in
colour and B&W

English text | Paperback
Distribution: Worldwide

£38.00 | $49.95 | €39.95

788410 " 650251

ISBN: 978-84-16851-61-4
21.00x29.70cm | 8 %4 x 11"/16”
240 pages | lllustrated throughout
in B&’W

English text | Paperback
Distribution: Worldwide

£29.99 | $45.00 | €35.00
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FASHION / ILLUSTRATION BACKLIST

NEW FASHION
ILLUSTRATION

50 Essential
Contemporary Artists
Ana de lzaguirre

ISBN: 978-84-19220-20-2

ISBN: 978-84-19220-57-8 (FR)
19.60x25.60 cm | 7 %4” x 10 ¥%”
240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£28.00 | $39.95| €35.00 (EN) |
€382.00 (FR)

hrgey1gt 20202

2ND PRINTING
4
LINGERIE &
BEACHWEAR

1,000 Fashion Designs
Dorina Croci, with the
collaboration

of Elisabetta Drudi

ISBN: 978-84-17412-52-4
17.70x27.90 cm | 77 x 117

256 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£24.99 | $39.95 | €29.95

48 HOAKI

2ND PRINTING
| 4

FIGURE DRAWING FOR
FASHION DESIGN, VOL.1
Elisabetta Kuky Drudi,
Tiziana Paci

BESTSELLER
4

FIGURE DRAWING
FORMEN’S FASHION
Elisabetta Kuky Drudi,
Tiziana Paci

ISBN: 978-84-17656-55-3 (EN)
ISBN: 978-84-17656-70-6 (FR)
21.00x29.70 cm | 8 %~ x 11""/16”
352 pages | lllustrated throughout
in colour

English and French text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00 (EN) |

€32.90 (FR)

9TH PRINTING
>

FASHION ILLUSTRATION
& DESIGN

Methods and Techniques
for Achieving
Professional Results
Manuela Brambatti

ISBN: 978-84-16851-06-5 (EN)
ISBN: 978-84-16851-08-9 (FR)
21.50x30.00cm | 8 ¥%2” x 11 %~

240 pages | lllustrated throughout in
colour and B&W

English text | Paperback
Distribution: Worldwide

£24.99 | $34.95 | €29.95

k| ‘?88'415 851055‘

ISBN: 978-84-17412-83-8 (EN)
ISBN: 978-84-17412-85-2 (FR)
21.00x29.70cm | 8 %4” x 11"/16”
352 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

2417

FASHION ILLUSTRATION
& DESIGN: ACCESSORIES
Shoes, Bags, Hats, Belts,
Gloves, and Glasses
Manuela Brambatti,
Fabio Menconi

ISBN: 978-84-17412-64-7 (EN)

ISBN: 978-84-17412-66-1 (FR)
21.00x29.70cm | 8 %" x 11"/16

264 pages | Approx. 400 illustrations
in colour

English text | Paperback

£24.99 | $39.95 | €35.00

3RD PRINTING
| 4

FASHION DETAILS
4,000 DRAWINGS
Revised edition with new
and coloured drawings
Elisabetta Kuky Drudi

ISBN: 978-84-17412-68-5 (EN)
ISBN: 978-84-17412-70-8 (FR)
19.50 x28.50 cm | 7 %” x 112/9”
384 pages | 4,000 illustrations in
colour and B&W

English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

COLOURIN FASHION
ILLUSTRATION
Drawing and Painting
Techniques

Tiziana Paci

ISBN: 978-84-16851-59-1 (EN)
ISBN: 978-84-16851-95-9 (FR)
21.50x28.70 cm | 8 /16” x 115/16”
320 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

97788416

851551

2ND REVISED
EDITION
|
SUSTAINABLE
JEWELLERY
Principles and Processes
for Creating

an Ethical Brand
José Luis Fettolini

ISBN: 978-84-17656-76-8
18.00x24.00cm | 7 ¥%” x 9 ¥2”
176 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£22.50| $29.95 | €27.00

FBEH1 T ELRE /RS

NEW BROOCHES
400+ Contemporary
Jewellery Designs
Nicolas Estrada

6TH PRINTING
| 4

JEWELLERY
ILLUSTRATION

AND DESIGN, VOL. 1
From Technical
Drawing to Professional
Rendering

Manuela Brambatti,
Cosimo Vinci

ISBN: 978-84-16851-57-7
21.00x29.70 cm | 8 ¥ x 111/16”
208 pages | lllustrated throughout
in colour

English text | Paperback

£29.99 | $39.95 | €35.00

2ND PRINTING
|
NEW NECKLACES
400 Designsin

Contemporary Jewellery
Nicolas Estrada

BACKLIST FASHION / JEWELLERY

3RD PRINTING
4

JEWELLERY
ILLUSTRATION

AND DESIGN, VOL. 2
From the Idea to the
Project

Manuela Brambatti,
Cosimo Vinci

3RD PRINTING
| 4

NEW JEWELLERY
TECHNIQUES

Curved Scoring and
Folding for Metalwork
and Silversmithing
Anastasia Young,
Paul Wells

ISBN: 978-84-17656-56-0
21.00x29.70 cm | 8 %4 x 11"/16”
200 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

7‘8841?“353530‘

NEW BRACELETS
400+ Contemporary
Jewellery Designs
Nicolas Estrada

ISBN: 978-84-17656-74-4
21.80x26.00cm |8 %” x10 %4~
168 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£28.00 | $39.95 | €32.00

?EBLIi?HESE?'-I'-I‘

NEW EARRINGS
500+ Contemporary
Jewellery Designs
Nicolas Estrada

ISBN: 978-84-17656-94-2
18.80x24.00cm | 7 %” x 9 %"
240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£22.99 | $29.95 | €27.00

A3aH1 7 EREY:

ISBN: 978-84-17412-43-2 (EN)
ISBN: 978-84-17412-45-6 (FR)
19.30x24.50cm | 7 %" x 9 %~
250 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£21.99 | $29.95 | €24.95

ISBN: 978-84-17412-50-0 (EN)

ISBN: 978-84-17412-91-3 (FR)
19.50x24.50 cm | 7%5” x 9 %”

256 pages | Approx. 600 photographs
in colour

English text | Hardback

Distribution: Worldwide

£27.50 | $34.95 | €29.95

ISBN: 978-84-19220-51-6
19.30x24.50cm | 7 %" x 9 %~
240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£27.50 | $34.95 | €29.95

3 77aad1em2051s
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DESIGN / COLOUR

FASHION PALETTES
Color Inspiration,
Meaning & Mood
Lauren Wager,
Sophia Ahmad

ISBN: 978-84-19220-50-9 (ENG)
ISBN: 978-84-19220-58-5 (FR)
14.80x21.00cm | 5% ” x 8 %4”
384 pages | Illustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£22.50| $29.95 | €25.00

?BE!'-IlSH22EISEIS

2ND EDITION
4

THE ART OF CUTTING
Traditional and New
Techniques for Paper,
Cardboard, Wood

and Other Materials
Jean-Charles Trebbi

ISBN: 978-84-17412-15-9
22.00x24.00cm | 8 %" x 9 ¥2”
160 pages | Illustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£25.00 | $39.95 | €32.00

50 HOAKI

BACKLIST

TITHPRINTING
>

PALETTE PERFECT
Color Combinations
Inspired by Fashion,
Art & Style

Lauren Wager

ISBN: 978-84-15967-90-3 (EN)
ISBN: 978-84-16851-40-9 (FR)
14.80x21.00cm | 5% ” x 8 ¥4~
304 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£19.99 | $29.95 | €25.00

THE ART OF ORIGAMI
BOOKS

Origami, Kirigami,
Labyrinth, Tunnel and
Mini Books by Artists
from Around the World
Jean-Charles Trebbi

3RD PRINTING
>

PALETTE PERFECT
VOL. 2

Color Combinations
by Season. Inspired by
Fashion, Art and Style
Lauren Wager

ISBN: 978-84-17656-72-0 (EN)
ISBN: 978-84-17656-82-9 (FR)
14.80x21.00cm | 5% ” x 8 %4~
Preface by: Sophia Naureen Ahmad
304 pages | lllustrated throughout
in colour

English and French text | Paperback
Distribution: Worldwide

£19.99 | $29.95 | €25.00

?88'41?”858?20

2ND EDITION
>

THE ART OF FOLDING
VOL. 2

New Techniques and
Materials. Fashion,
Architecture, Interiors
and Product Design
Jean-Charles Trebbi

ISBN: 978-84-17656-85-0
22.00x24.00cm | 8 %” x 9 ¥2”

176 pages | lllustrated throughout in
colour | English text | Hardback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

41765685

9‘?88 EI‘

ISBN: 978-84-17412-32-6
22.50x24.50cm |8 7" x 9 ¥%”

176 pages | lllustrated throughout in
colour | English text | Paperback
Distribution: Worldwide

£22.50 | $35.00 | €24.95

TTHPRINTING
>

PALETTE PERFECT FOR
GRAPHIC DESIGNERS &
ILLUSTRATORS

Colour Combinations,
Meanings and Cultural
References

Sara Caldas

ISBN: 978-84-17412-94-4 (EN)
ISBN: 978-84-17412-92-0 (FR)
14.80x21.00cm |57 ” x 8 %4~

288 pages | Approx. 400 illustrations
in colour

English text | Paperback

£19.99 | $29.95 | €25.00

41294

k| ‘?88'41? I-I‘

NEW PRODUCT DESIGN
Contemporary
Furniture, Lamps and
Decorative Objects
Shaogiang Wang

ISBN: 978-84-19220-23-3

16.50 x22.60cm | 6 ¥2” x 8 75"

270 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide except Asia
£24.95| $35.00 | €29.95

3778E4197220233

BACKLIST ARCHITECTURE /INTERIOR DESIGN / VISUAL MERCHANDISING

LIVING COLOURS
Discovering their
Language to Understand
and Use themiin
Decorating your Home
Silvia Botti,

Massimo Caiazzo

ISBN: 978-84-19220-37-0
156.00x21.00cm |57 ” x 8 %4~
184 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£16.99 | $19.95 | €19.95

= LEE'—IlEI 2203?0“

2ND REVISED
EDITION

>

EPHEMERAL
ARCHITECTURE
Projects and
Installations in the
Public Space

Alex Sanchez Vidiella

ISBN: 978-84-17412-22-7
21.00x22.50cm | 8%” x 8 %~
320 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£22.50 | $29.95 | €24.95

VISUAL
MERCHANDISING
AND DISPLAY

Best Practices for
Window Displays and
Store Designs

Silvia Belli

ISBN: 978-84-17656-06-5
21.00x29.70 cm | 8 %" x 11/16”

216 pages | Approx. 450 illustrations
in colour

English text | Paperback
Distribution: Worldwide

£29.99 | $45.00 | €35.00

?EE'—Il?HESEDES‘

2ND PRINTING
| 4
SUSTAINABLE
ARCHITECTURE
Contemporary

Architecture in Detail
The Plan

PAPERBACK
>

DISPLAY ART

Visual Merchandising
and Window Display
Wang Shaogiang

DINING OUT

The New Restaurant
Interior Design
Shaoqgiang Wang

ISBN: 978-84-17656-77-5
21.00x28.00cm | 8 ¥4~ x 117

240 pages | 550 illustrations in colour
English text | Paperback

Distribution: Worldwide except Asia
£29.99 | $45.00 | €35.00

URBAN
INTERVENTIONS
Design Ideas for the
Public Space

Wang Shaoqgiang

ISBN: 978-84-17656-43-0
24.00x30.00cm|9” x12”

240 pages | 243 photographs in colour
and 131 plans and drawings

English text | Paperback

Distribution: Worldwide

£29.99 | $45.00 | €35.00

?EE'—I:L?HESE%EI‘

ISBN: 978-84-17084-14-1
21.00x28.50 cm | 8 ¥4” x 11 %4~

240 pages | Approx. 680 illustrations
in colour

English text | Hardback

Distribution: Worldwide except Asia
£39.99 | $59.95 | €45.00

ISBN: 978-84-19220-22-6

16.50 x 22.50 cm | 6 ¥2” x 8 %~

272 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide except Asia
£27.50 | $35.00 | €29.95

g 77aa41a

220225‘
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ILLUSTRATION / GRAPHIC DESIGN / CERAMICS BACKLIST

ISIDRO FERRER
About Nothing
Miguel Angel Pérez
Arteaga

ISBN: 978-84-19220-29-5 (EN)
ISBN: 978-84-19220-18-9 (FR)
17.40 x23.40cm | 6 7" x 9”

224 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£28.00 | $39.95 | €29.95

907819220255

How Ideas Are Born
GRAPHIC DESIGNERS ON
CREATIVE PROCESSES
Miguel Angel Pérez
Arteaga

Contemporary Masters
of Graphic Design
ALEJANDRO
MAGALLANES
Ordering the Chaos
Miguel Angel Pérez
Arteaga

Contemporary
Illustration Masters
THE ART OF JESUS
CISNEROS

Drawing from Memory
Miguel Angel Pérez
Arteaga

ISBN: 978-84-1065-004-6
17.80x23.50cm | 7 x 9 ¥4”

152 pages | lllustrated throughout

in colour and B&W

English and Spanish text | Hardback
Distribution: Worldwide

£27.00 | $39.95 | €29.95

How Ideas Are Born
ILLUSTRATORS ON
CREATIVE PROCESSES
Miguel Angel Pérez
Arteaga

ISBN: 978-84-19220-73-8
17.40x23.40cm | 6 %” x 9”

192 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£29.99 | $39.95 | €35.00

How Ideas Are Born
ARTISTS ON CREATIVE
PROCESSES

Miguel Angel Pérez
Arteaga

100 WAYS TO DRAW
A BIRD AND MAKE A
LIVING FROM
ILLUSTRATION
Felix Scheinberger

ISBN: 978-84-17656-18-8

17.00 x24.00cm | 6 3%4” x 9 ¥2”
224 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide except
German-speaking countries
£22.50 | $29.95 | €27.00

Faaq1y ‘555188‘

2ND PRINTING
>

How Ideas Are Born
CERAMIC ARTISTS ON
CREATIVE PROCESSES
Miguel Angel Pérez
Arteaga

ISBN: 978-84-17656-93-5
15.20x21.50 cm | 6” x 8 12"

304 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide

£24.99 | $35.00 | €29.00

52 HOAKI

ISBN: 978-84-19220-19-6
15.30x21.60cm | 6” x 8 ¥2”

304 pages | lllustrated throughout
in colour

English text | Flexibound
Distribution: Worldwide

£24.99| $35.00 | €29.00

?88419“220195‘

ISBN: 978-84-19220-47-9
15.00x21.00cm | 57%” x 8 ¥4”
288 pages | lllustrated throughout
in colour

English text | Flexibound
Distribution: Worldwide

£24.99 | $35.00 | €29.95

ISBN: 978-84-19220-48-6 (EN)
ISBN: 978-84-19220-56-1 (FR)
19.00 x23.50cm | 7 %2” x 9 %4~
288 pages | lllustrated throughout
in colour | Hardback

Distribution: Worldwide

£29.99 | $39.95| €35.00 (EN) |
€29.95 (FR)

2ND PRINTING
>

SHAPES
Geometric Forms
in Graphic Design
Wang Shaoqiang

3RD PRINTING
4

DUOTONE

Limited Colour Schemes
in Graphic Design

Wang Shaoqgiang

ISBN: 978-84-1065-019-0
21.00x28.50 cm | 8 %” x 11 %~

240 Pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide except Asia
£29.99 | $49.00 | €35.00

650190

788410

BOOK DESIGN

From the Printing Basics
to the Most Impressive
Designs

Wang Shaogiang

ISBN: 978-84-17656-30-0
21.60x29.10 cm | 8 ¥2” x 11 %”

240 pages | Approx. 680 illustrations
in colour

English text | Hardback

Distribution: Worldwide except Asia
£39.99 | $59.95 | €45.00

k| ‘?88'41? 555300‘

ISBN: 978-84-17656-53-9
21.00x28.00cm | 8 %4 x 11”7

240 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide except Asia
£29.99 | $49.95 | €35.00

?EE'—Il?HESESES‘

4TH PRINTING
4

NEW PAGE DESIGN
Layout and Editorial
Design

Wang Shaoqgiang

ISBN: 978-84-17656-52-2 (EN)
ISBN: 978-84-19220-97-4 (FR)
21.00x28.50 cm | 8 ¥4” x 11 %4”

240 pages | 550 illustrations in colour
English text | Paperback

Distribution: Worldwide except Asia
£29.99 | $49.95 | €35.00

?8841?“558522‘

BACKLIST GRAPHIC DESIGN

DESIGN, CREATE,
THRILL

The Power of Graphic
Design to Spark
Emotions

Sara Caldas

ISBN: 978-84-17656-02-7
18.70x24.80cm | 7 %” x9 %~
184 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£22.50 | $29.95 | €27.00

PRINTING DESIGN FOR
GRAPHIC DESIGNERS
An Inspirational Guide
to Special Production
Techniques and Finishes
Wang Shaogiang

ISBN: 978-84-19220-21-9 (EN)
ISBN: 978-84-19220-30-1 (FR)
14.80x21.00cm | 5% x 8 ¥4~

304 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide except Asia
£25.00 | $35.00 | €29.95

?88418“220218‘

2ND PRINTING
>

NEW PLAYFUL DATA
Graphic Design

and lllustration for
Infographics

Wang Shaoqgiang

ISBN: 978-84-17656-41-6
21.60x29.10cm | 8 ¥2” x 11 %”

240 pages | Approx. 680 illustrations
in colour

English text | Paperback
Distribution: Worldwide except Asia
£29.99 | $45.00 | €35.00

9 77/a84L/ ESE'—IiE‘

2ND PRINTING
>

RISO ART

A Creative’s Guide to
Mastering Risography
Vivian Toh, Jay Lim

ISBN: 978-84-19220-26-4 (EN)
ISBN: 978-84-19220-31-8 (FR)
14.80x21.00cm | 57% x 8 ¥4~

312 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide except Asia
£25.00| $35.00 | €29.95

?88'—119”22025'—!

Spring / Summer 2026 53



GRAPHICDESIGN BACKLIST

3RD PRINTING
>

DECODING LOGOS
From Logo Design
to Branding

Wang Shaoqiang

RESPONSIVE LOGOS
Designing for the
Digital World

Wang Shaogiang

ISBN: 978-84-19220-00-4
14.80x21.00cm 5% 7 x 8 %”
304 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide

£22.50 | $35.00 | €27.00

BE!'-I19H22EIDEI'-I

FIESTA

The Branding and
Identity of Festivals
Wang Shaogiang (ed.)

ISBN: 978-84-16851-90-4
21.80x29.20 cm | 8 %” x 11 %2”

240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide except Asia
£39.99 | $59.95 | €45.00

88415‘851904

WRAPIT UP
Creative Structural
Packaging Design
Wang Shaoqgiang

ISBN: 978-84-16851-36-2
21.00x28.00cm | 8 %4~ x 11”7

240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide except Asia
£39.99 | $59.95 | €45.00

54 HOAKI

ISBN: 978-84-17656-31-7

19.00 x 23.50 cm | 7 %2” x 9 ¥4”

320 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide except Asia
£39.99 | $59.95 | €45.00

9%yl /M etE3ly

REDESIGNING LOGOS
Wang Sahoqgiang

ISBN: 978-84-19220-78-3

19.50 x25.00cm | 7 %" x 9 %”

272 pages | lllustrated throughout
in colour

English text | Paperback
Distribution: Worldwide except Asia
£29.99 | $45.00 | €35.00

3078192207483

2ND REVISED
EDITION

|

NEW STRUCTURAL
PACKAGING /GOLD/
Josep M. Garrofé

ISBN: 978-84-17412-49-4
20.00x18.00cm | 7 %” x 7 "/16”

408 pages | Approx. 680 illustrations
in colour

English text | Hardback

Distribution: Worldwide

£34.99 | $49.95 | €39.95

BRAND ADDICTION
Designing Identity
for Fashion Retail
Wang Shaoqgiang

ISBN: 978-84-17084-03-5
21.00x28.50cm | 8 ¥4” x 11 %4~

240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide except Asia
£39.99 | $59.95 | €45.00

38841/ 084035

UNPACK ME AGAIN!
Packaging Meets
Creativity

Wang Shaoqgiang

ISBN: 978-84-123501-0-4
21.00x28.00 cm | 8 %4~ x 117

240 pages | lllustrated throughout in
colour

English text | Paperback
Distribution: Worldwide except Asia
£29.99 | $45.00 | €35.00

9 tragy12m3to1oy

GRAPHICS ON
THE MOVE
Dynamic Branding
Wang Shaoqiang

ISBN: 978-84-19220-55-4
19.00x24.50cm | 7%2” x9 %”

272 pages | lllustrated throughout

in colour

English text | Hardback
Distribution: Worldwide, except Asia
£29.99 | $45.00 | €39.95

THE REVIVAL OF
LETTERPRESS

AND HANDMADE TYPE
Wang Shaogiang

DESIGN FOR SCREEN
Graphic Design
Solutions for Great
User Experiences
Wang Shaogiang

ISBN: 978-84-16504-56-5

21.00 x28.00 cm | 8 %~ x 11”

240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide except Asia
£39.99 | $59.95 | €45.00

EE!'-IiEHSD'-ISES‘

SCRIPTED
Custom Lettering
in Graphic Design
Wang Shaoqgiang

BACKLIST GRAPHIC DESIGN

3RD PRINTING
4

TYPOGRAPHY FOR
SCREEN

Type in Motion
Wang Shaoqgiang

OPTIMUM TYPE
Custom Typography
Design and Application
Wang Shaoqgiang

ISBN: 978-84-17084-13-4
21.70x29.10cm | 8 1" x 11 %”

240 pages | Approx. 680 illustrations
in colour

English text | Hardback

Distribution: Worldwide except Asia
£39.99 | $59.95 | €45.00

PATTERN EUPHORIA
New Designs for Home
Interiors and Fashion
Wang Shaogiang

ISBN: 978-84-19220-77-6

19.50 x 26.00 cm | 7 %” x 10 ¥4~
240 pages | lllustrated throughout
in colour

English text | Hardback
Distribution: Worldwide except Asia
£25.00 | $35.00 | €29.95

307gaH1e207 s

ISBN: 978-84-17656-47-8
21.00x28.00cm | 8 %~ x 11

240 pages | 550 illustrations in colour
English text | Paperback

Distribution: Worldwide except Asia
£20.99 | $45.00 | €35.00

88'—Il?HEEE'-I?8

ISBN: 978-84-17412-72-2
21.00x28.50cm | 8 %" x 11%”

240 pages | Approx. 680 illustrations
in colour

English text | Paperback
Distribution: Worldwide except Asia
£27.99 | $45.00 | €35.00

ISBN: 978-84-17656-24-9
21.00x28.00cm | 8 % x 11

240 pages | Approx. 680 illustrations
in colour

English text | Hardback

Distribution: Worldwide except Asia
£39.99 | $59.95 | €45.00

EE!'-Il?HESE;?'-IEI‘

GEOMETRIX
VV.AA.

ISBN: 978-84-92810-59-8

21,70 x29.20 cm| 8 ¥2” x 11%%”

240 pages | lllustrated throughout
in colour

English, French, Spanish and Italian
text | Hardback

Distribution: Worldwide except Asia
£39.95 | $59.95 | €45.00

a77ag492"a1059a
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GERMANY & AUSTRIA

BERLIN, NORTH AND EAST GERMANY
Peter Jastrow and Frank Jastrow

Buchart Verlagsvertretungen

Tel.: +49 (0)30 4473 2180

Fax: +49 (0)30 4473 2181
service@buchart.org

WEST GERMANY
Michael Klein

Tel.: +49 (0)93117405
Fax: +49 (0)93117410
Mi-Klein@t-online.de

SOUTHWEST AND SOUTH GERMANY
& AUSTRIA

Stefan Schempp

Tel.: +49(0) 89 /23077737
stefan.schempp@mnet-mail.de

DISTRIBUTION

Agorando - LKG Leipziger Kommissions- und
GroBBbuchhandelsgesellschaft mbH

Eric Falkner

An der Slidspitze 1-12

04571Rétha (bei Leipzig)

Germany

Tel.: +49 34206.65-295

Fax: +49 034206-65110

Customer Services: Eric.Falkner@lkg.eu

SWITZERLAND
Orders of English Language Books:

AVA BARSORTIMENT

AVA Verlagsauslieferung AG
Industrie N9

5634 Merenschwand
Switzerland
avainfo@ava.ch

Tel.: +4144 762 42 00

Fax: +41447624210

Buchzentrum AG
Industriestrasse Ost 10

4614 Hagendorf

Switzerland
kundendienst@buchzentrum.ch
Tel. +41062/209 26 26

Forinquiries please, contact:
Lucy Powell
sales@hoaki.com / lucy@hoaki.com

FRANCE, BELGIUM & LUXEMBOURG

DISTRIBUTION AND SALES
INTERART

1, rue de I’Est

75020 Paris

France

Tel +33143 4936 60

Fax +3314349 4122
info@interart.fr
commercial@interart.fr
www.interart.fr

ITALY

DISTRIBUTION

Consorzio Distributori Associati
Via Mario Alicata, 2f

Monte San Pietro

40050 Bologna

ITALY

Tel.: +39 051969312
info@cdanet.it

www.cdanet.it

PIEMONTE VALLE D’AOSTA
Book Service

Via Bardonecchia, 174D

10141 Torino

Tel.: (011) 7724391/69
info@bookservice.it

LOMBARDIA CANTON TICINO
Distribook

Via Quintiliano, 20

20138 Milano

Tel.: (02) 58012329
distribook@gmail.com

VENETO FRIULI TRENTINO
CIERREVECCHI

Via S. Breda, 26/c

35010 Limena (PD)

Tel.: (049) 8840299
fornitori@cierrevecchi.it

LIGURIA

Il Libro di Dalla Valle
Via Geirato, 110M
16138 Genova

Tel.: (010) 8356581
info@illibrogenova.it

TOSCANA UMBRIA

Agenzia Libraria Toscana

Via Cecioni, 105

50142 Firenze

Tel.: (055) 714617
info@agenzialibrariatoscana.it

LAZIO / CAMPANIA / PUGLIA
Medialibri diff. SRL

Via Baldo degli Ubaldi 144
00167 Roma

Tel.: (06) 6627304
ordini@medialibridiffusione.it

SARDEGNA

Agenzia Libraria Fozzi & C.
Viale Elmas, 154

09122 Cagliari

Tel.: (070) 2128011
agfozzi@tiscali.it

UK, IRELAND, SCANDINAVIA,
NETHERLANDS, EASTERN EUROPE,
ASIA, AFRICA, AUSTRALIA AND
NEW ZEALAND

UK OFFICE Prestel Publishing Ltd.
First Floor

15 Adeline Place

London WC1B 3AJ

Tel: +44 (0)20 7323 5004

e-mail: sales@prestel-uk.co.uk
Facebook: prestelpublishing
Twitter: @Prestel_pub

VICE PRESIDENT
Andrew Hansen
ahansen@prestel-uk.co.uk

SALES MANAGER
Will Westall
wwestall@prestel-uk.co.uk

UKKEY ACCOUNT MANAGER
Chris Keith-Wright
ckeithwright@prestel-uk.co.uk

DISTRIBUTION

Grantham Book Services (GBS)
Trent Road, Grantham
Lincolnshire NG317XQ

UK Customer Services

Tel.: +44 (0)1476 541080

Fax: +44 (0)1476 541061
orders@gbs.tbs-Itd.co.uk

Export Customer Services

Tel.: +44 (0)1476 541082

Fax: +44 (0)1476 541068
export@gbs.tbs-Itd.co.uk
www.granthambookservices.co.uk

UK

GREATERLONDON

Henry Thompson

43 New River Crescent

London N135RD

Tel.: +44 (0)20 8882 7389

M.: +44 (0)7770 796088
henry@henrythompsonbooks.co.uk

EAST ANGLIA / HOME COUNTIES / SOUTH
Jamie Denton

18 South Street

Lewes

East Sussex

BN7 2BP

Mobile: +44 (0)7765 403182
jamesdenton778@btinternet.com

WEST / SOUTHWEST / MIDLANDS /
SOUTH WALES

lan Tripp

28, Llwyncelyn Parc

Porth

Rhondda

CF399UA

Mobile: +44 (0)7970 450162
iantripp@ymail.com

NORTH MIDLANDS, NORTH WALES,
SCOTLAND

Jim Sheehan

Signature Book Representation

29 Saville Road, Skelmanthorpe,
Huddersfield, HD8 9EG

Tel.: +44 (0)845 8621730

Fax: +44 (0)161683 5270

M.: +44 (0)7970 700505
jim@signaturebooksuk.com

IRELAND

John Fitzpatrick

58 New Vale

Shankill

Dublin D18 KF30
Republic of Ireland

Tel.: +353 (0)87 2469859
johnfitzbooks@gmail.com

NETHERLANDS
Van Ditmar Books
Herikerbergweg 98
1101CM Amsterdam
The Netherlands
Tel.: +3188133 8650
sales@vanditmar.nl

or

UK OFFICE Prestel Publishing Ltd.
sales@prestel-uk.co.uk

SCANDINAVIA

Suzanne Bach-Marklund
Seaebjornsvej 27, 1tv.

2880 Bagsveerd

Denmark

Tel.: +45 27892007
suzanne@bach-marklund.com

EASTERN EUROPE
OBIBOOK

Kinga Jambroszczak
Putawska 25/25

05-500 Piaseczno, Poland
Tel.: +48 503052075
kinga@obibook.com
www.obibook.com

GREECE AND CYPRUS
Isabella Curtis

4 Odos Plutarchou

Athens 106 76

Greece

Tel: +302107218995

Mob: +30 6974884237
isabella@padovanibooks.com

INDIA, BANGLADESH,

SRILANKA AND SOUTH EAST ASIA
Andrew White

The White Partnership

6 Newlands Road

Tunbridge Wells TN4 9AT UK

M: +44 (0)7973176046
andrew@thewhitepartnership.org.uk

PAKISTAN

Anwar Igbal

Book Bird

Publishers Representatives
Lower Ground

36 B Abdalians Society
Naazaria e Pakistan Avenue
Lahore 54770

Pakistan

Tel: +92 (0)42 3595 6200
M: +92 (0)34 3846 4747
anwer.bookbird@gmail.com

CHINA, HONG KONG, JAPAN,

KOREA AND TAIWAN

Zita Chan

Some Books Limited

Unit 1104A, 11/F, Kai Tak Commercial Building
#317-319 Des Voeux Road Central

Sheung Wan

Hong Kong

Tel: +852 63004787
zita.chan@somebooks.com.hk

SOUTH AFRICA AND

SUB-SAHARAN AFRICA

Penguin Random House South Africa
Rosebank Office Park, Block D

181Jan Smuts Ave, Parktown North, 2193
PO Box 52013, Saxonwold, 2132
Johannesburg

South Africa

Tel.: +27 11327 3550
queries@penguinrandomhouse.co.za

MIDDLE EAST, ISRAEL AND
NORTH AFRICA

Kit Clothier

1The Stables

Southcott Village LU7 2PR, UK
Tel: +44 (0) 782 514 2487

M: +44 (0) 782 514 2487
kit@fennecbooks.co.uk

AUSTRALIA

Peribo

58 Beaumont Road
Mount Kuring-Gai
NSW 2080 Australia
Tel.: +61(0)2 9457 0011
info@peribo.com.au

NEW ZEALAND

Andrew Tizzard

Nationwide Book Distributors

Kiri Kiri Road, Oxford, North Canterbury 7495
PO Box 65 Oxford, North Canterbury 7443,
New Zealand

Tel.: +64 33121603

Fax: +64 33121604
andrew@nationwidebooks.co.nz

USA & CANADA

For English language books

please contact:

Consortium Book Sales & Distribution
(Ingram Publisher Services)

210 American Drive

Jackson, TN 38301 USA

Tel.: 800-283-3572
pd_orderentry@ingramcontent.com
or 866-400-5351
orders@ingrampublisherservices.com
Monday-Friday

7:30 am — 4:00 pm CST

Spring / Summer 2026 BE



HOAKI BOOKS

c/ Ausias March, 128
08013 Barcelona
Spain

T. +34 935 952 282
lucy@hoaki.com
www.hoaki.com
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